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The Story (Not For Publicatien) 


The pathology lab at Three Counties Hospital has not been 
functioning efficiently and Dr. David Coleman (Ben Gazzara) arrives 
to assist Dr. Joseph Pearson (Fredric March) who has been the 
hospital's chief pathologist for 25 years. The hospital board con- 
siders Pearson and his methods old; Coleman is one of the young 
doctors whose methods are new and he is expected to replace 
Pearson. There is an immediate personality clash. 


Dr. Charles Dornberger (Eddie Albert) is the hospital's senior 
obstetrician, whose new patient, Elizabeth (Phyllis Love), is the wife 
of staff intern Dr. Alexander (Dick Clark). Because of differences 
in their blood chemistry, three tests must be made to determine 
whether their baby will need an exchange transfusion at birth. In the 
laboratory, Alexander is told by the technician, Bannister (Edward 
Andrews), that he has never even heard of the third and newest 
"Coombs Test," and that only two tests will be run. Coleman over- 
hears the argument and orders the Coombs serum. Later, Pearson 
destroys the requisition, two tests are run and the pathology report 
erroniously indicates no danger to the baby. 


Coleman has begun to date a young nurse, Cathy Hunt (Ina Balin) 
whose knee has been troubling her. At his insistance she visits the 
staff orthopedic surgeon, Dr. Lucy Grainger ese MacMahon). 
The X-rays are brought to Dr. Pearson who orders a biopsy, then 
diagnoses the condition as cancerous. He wants the leg amputated 
immediately to prevent the cancer from spreading. Cathy refuses: 
she would rather be dead than crippled. Dr. Coleman does not 
consider the tumor malignant, and slides are sent to two other experts 
for their opinions. These reports are also contradictory: the borderline 
case defies positive final diagnosis. Coleman defers te Pearson's 
maturity and experience and persuades Cathy to give permission for 
the operation. 

Meanwhile, the Alexander baby is prematurely delivered and 
developes the critical condition which the "Combs Test'' could have 
predicted. A dramatic eleventh hour transfusion is performed and 
the baby lives. Pearson realizes that his stubbornness and old fashioned 
ways could have killed the new life, and he resigns. Coleman tries to 
convince him that his experience is still needed and tells him that 
his final diagnosis of Cathy's tumor proved to be correct and the 
amputation saved her life. Nevertheless, Peason considers his work at 
the hospital done. He leaves it . . . to the young doctors. 


RUNNING TIME: 102 MINUTES 
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This motion picture was filmed with the assistance of the A.M.A. at Woman's 
Hospital, N.Y.C.; Manhattan General Hospital, N.Y.C.; Vassar Brothers Hospital, 
Poughkeepsie, New York and St. Luke's Hospital, N. Y. C. 

A Drexel-Millar-Turman Production 


Released thru United Artists 


PAGE TA 


‘Publicity 


Disc Jockey Dick Clark 
In Straight Dramatic Role 


Few show business personalities have had as much written 
about them as Richard Wagstaff Clark, known better to millions 
of teenage fans as Dick. Certainly none has as big a following 
with American youth. Now Dick’s new movie, “The Young 


Doctors,” opens 
United Artists release. Co-starring 
with Fredric March, Ben Gazzara, 
Ina Balin and Eddie Albert, it is 
his first serious dramatic role—and 
one which will surprise many. 


Dick, at 30, is a sincere serious- 
minded businessman who has many 
interests, the latest of which is act- 
ing. He started in show business as 
a disc jockey fresh out of Syracuse 
University ten years ago, then 
quickly moved into TV. In 1952 he 
made “. . . the two smartest moves 
in my life.” He married his college 
sweetheart and moved to Philadel- 
phia, where in four years he became 
the top DJ on station WFIL. In 
1956 he took over the reins of 
American Bandstand and within a 
year it was rated the highest day- 
time show in any major city. ABC 
gave it national exposure and in its 
first week on the network the pro- 
gram drew over 27,000 letters. To- 
day it is one of TV’s most valuable 
properties, carried over 125 sta- 
tions five afternoons a week. 

Dick is restless. He has kept 
busy writing a syndicated column 
for teenagers. He has a best selling 
book out called “Your Happiest 
Years” and one coming up: “To 
Goof or Not to Goof.” He’s made 
one previous movie, “Because 
They’re Young” in which he played 
a character with the same affable 
nature he displays naturally on his 
show. But in “The Young Doctors” 
he is called on to portray a per- 
sonality his fans have never seen 
before. In the drama, his wife gives 
birth to a baby whose life is en- 
dangered by its blood chemistry. 
Director Phil Karlson described one 
of Dick’s scenes this way: “When 
he made his plea to the baby, to 
live, he was in tears, and so was I. 
So was everyone on the set. This 
boy has natural acting gifts and 
mark me, he’ll be making box office 
records instead of playing them.” 


His Debut 


“The Young Doctors” marks the 
first major motion picture role for 
television’s Dick Clark, star of the 
nationally telecast American Band- 
stand program, which has a daily 
audience numbering in the millions. 
Opening at the 
Theatre, the United Artists release 
stars Fredric March, Ben Gazzara, 
Ina Balin, Eddie Albert. and Clark, 


in his second movie role. 


at the 


se sey eis Theatre, through 


Clark Sets Record 
For Commuting 


Dick Clark commuted 30,000 
miles while starring in “The Young 
Doctors, which opens ......... at 
thovewtsns.). dou Theatre, through 
United Artists release. Seem start- 
ling? He figured it out himself as 
the train’s wheels beat out a rhythm 
not unlike the beat of many records 
he plays on his nationally televised 
show. 

Clark, who makes his headquart- 
ers in Philadelphia for ABC’s 
American Bandstand, traveled daily 
90 miles to New York City and for 
several weeks continued even fur- 
ther to Poughkeepsie, in upstate 
New York, for the filming of the 
motion picture in which he stars 
with Fredric March, Ben Gazzara, 
Ina Balin and Eddie Albert. In ad- 
dition, his schedule at the time 
called for him to make personal 
appearances throughout the mid- 
west and on the west coast. “Keep- 
ing a five-day-a-week audience 
means keeping a date five days a 
week,” Clark commented. “We 
taped some of the shows at odd 
hours, but we had to do them daily 
—and I had to keep hopping to 
get them done.” 

The TV and motion picture star 
seemed none the worse for the wear. 
He lost no weight and even thrived 
on it. “I’m restless anyay,” he says. 


Anniversary 


Fredric March, currently starring 
as an older doctor in “The Young 
Doctors,” which opens 
hie AR Ajseccae Theatre, through 
United Artists release, celebrates 
his fortieth anniversary in show 
business this year. It’s his thirty- 
fourth year in the movies, his 
sixty-fifth role and the third time 
around as a doctor. “The Young 
Doctors” also stars Ben Gazzara, 
Ina Balin, Dick Clark and Eddie 
Albert. 

The veteran actor also celebrated 
another anniversary recently: his 
35th year of marriage to actress 
Florence Eldridge. “It’s been a 
long run in one role,” he remarked 
at the time, “but a very satisfying 
one. And,” he added, ‘it’s a run- 
of-the-play contract, you know.” 


‘The Young Doctors,’ Drama of Life and Death, 
Stars March, Gazzara, Clark, Balin and Albert 


os 
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These are the young doctors, the older ones with whom they clash, and the young nurse who 
brings the crisis to a head, in ““The Young Doctors,” opening 
Theatre, through United Artists release. In the usual order, they are Fredric March, Dick Clark, 
Ina Balin, Ben Gazzara and Eddie Albert. 


‘Old’ MD’s Appear 
In ‘Young Doctors’ 


Although the accent is on youth 
in “The Young Doctors” the drama 
lies in their conflict with the older 
doctors and their old methods. Ben 
Gazzara and Dick Clark star in, 
and as, “The Young Doctors,” ro- 
mantic drama opening ....... at 
the Theatre, through 
United Artists release, while Fred- 
ric March and Eddie Albert play 
doctors who are older. 


As the chief pathologist of a 
great metropolitan hospital, he por- 
trays a doctor for the third time. 
The other two were younger, he will 
admit, hastening to add that with 
Dr. Jekyll it was hard to tell. “He 
was a very changeable sort of doc- 
tor,” jokes March, who won one of 
his Academy Awards for his star- 
ring role in “Dr. Jekyll and Mr. 
Hyde” in 1932. 


In his first truly mature char- 
acterization, Eddie Albert plays the 
obstetrician who delivers and later 
treats the baby whose life is en- 
dangered because picture-parents 
Dick Clark and Phyllis Love have 


different blood chemistries. 
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Versatile Veteran 
Actor March Stars 
In ‘Young Doctors’ 


Fredric March, who stars in “The 
Young Doctors,” opening......... 
at the 2 ccs te tes Theatre, likes to 
think of himself as “always having 
been a character actor,” but few 
motion picture stars have shown his 
durability or his versatility. Even 
as a young leading man on Broad- 
way and a romantic star in | 
wood over three decades ag 
varied his lighter roles with 
memorable characterizations ¢ 
in the famous “Dr. Jekyll ar 
Hyde” (which won him hi 
Academy Award in 1932). } 
plays a doctor again in this 
Artists release which alsc 
Ben Gazzara, Dick Clark, In 
and Eddie Albert. 


At 14, the son of John Fr 
Bickel and the former Cora 
of Racine, Wisconsin, was .x.; 
producing, directing and starring 
in amateur theatricals. But when 
he finished college he found him- 
self embarked on a banking career. 
However, convalescing from an 
emergency appendectomy (“1 was 
really researching all these doctor 
roles!”) he began thinking about 
the theatre again and never went 


back to the bank. 


March’s first job in show business 
was as an extra in the silent film, 
“Paying The Piper.” David Belasco 
eventually gave him his first stage 
break in Sacha Guitry’s “Deburau,” 
after which he toured with several 
stock companies. In Denver he met 
actress Florence Eldridge, whom he 
married in Mexico on May 30, 1927. 
They are still married. 


“You hear so much about the 
marital-merry-go-rounds in Holly- 
wood,” says March, “but there are 
many marriages like ours. Florence 
and I have shared almost thirty- 
five years, good years, but I guess 
that just isn’t news. Remember 
“Best Years of Our Lives’? (For it 
he won another Academy Award.) 
Well, these are the best years of 
our lives, Flo’s and mine.” 


Fredric March can look back 
upon a professional life as satisfy- 
ing as his personal one, a career 
forty years old and still growing, 
during which he has appeared op- 
posite almost every top feminine 
star from Clara Bow to Kim 


at the 
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‘Young Doctors’ 
Slated to Open 


(General Advance ) 


“The Young Doctors,” starring 
Fredric March, Ben Gazzara, Dick 
Clark, Ina Balin and Eddie Albert, 
opens at the Theatre through Unit- 
ed Artists release. 


The film marks the first major 
motion picture role for television’s 
Dick Clark, star of the nationally 
telecast American Bandstand _pro- 
gram. which has a daily audience 


«on OT the Ameri- 
can iwedical Association and of 
New York City’s Commissioner of 
Hospitals. Location shooting took 
place at Manhattan General Hospi- 
tal, Woman’s Hospital and Leone’s 
restaurant in New York, and at 


Vassar Brothers Hospital in Pough- 
keepsie. 

Arthur J. Ornitz was director of 
cinematography. Robert E. Swink, 
winner of several Academy Awards, 
edited the motion picture. 


Still YD-3 


(Advance Production Feature) 
Men who hold life and death in 
their hands clash in the pulse-quick- 
ening drama opening .......... at 
thevrcet. 3 es Theatre, “The Young 
Doctors.” Starring Fredric March, 
Ben Gazzara, Dick Clark, Ina Balin 
and Eddie Albert, this exciting 
United Artists release is a power- 
ful story of what goes on behind 
the scenes at a great metropolitan 
hospital. It was filmed on location 
at three hospitals in New York, 
under the supervision of the chief 
pathologist of a fourth, and with 
both the endorsement and coopera- 
tion of the American Medical Asso- 
ciation. Phil Karlson directed from 
a screenplay by Joseph (“The Des- 
parate Hours”) Hayes, based on 
the best selling novel, “The Final 
Diagnosis,” by Arthur Hailey. 

In the film Fredric March is cast, 
for the third time in his forty year 
career, as a doctor: the elderly 
chief pathologist who comes into 
conflict with Ben Gazzara, playing 
a young doctor with new ideas and 
modern methods. Ina Balin is an 
attractive nurse about whom the 
principal story line turns, for it is 
while on an ice-skating date with 
her that the young doctor first 
learns that she requires medical at- 
tention. It is the inability of Gaz- 
zara and March to agree on the 
final diagnosis of her disease that 
contributes to the dramatic crisis 
of the film. 

For this important skating scene, 
cast and crew journied into the 
Catskill Mountain resort area north 
of New York where they used the 
outdoor rink at famed Grossinger’s 
for their set. Olympic figure skating 
champion Dick Button, who coached 
both stars for their ice capers, also 
made his own motion picture debut 
as one of the young doctors at the 
hospital. The rest of the movie was 
filmed in New York State, also. In 
Poughkeepsie, the Vassar Brothers 
Hospital was made available for 
location shooting, and in New York 
City both Manhattan General and 
Woman’s hospitals were used. 
Other interiors were shot at the 
Production Center Studios in the 
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Two leading sports personalities 
will be seen briefly in “The Young 
Doctors” when it opens ....... at 
thie icons Theatre, through 
United Artists release. Neither of 
them, of course, will play sports 
figures. Olympic Figure Skating 
Champion Dick Button, who origin- 
ally checked in as technical ad- 
visor for the ice-skating sequences, 
stayed on as a player, appearing in 
a scene with Eddie Albert. And 
New York Football Giant Sam Huff 
has a scene on a bus with Ina Balin. 


Mat 2B 


(Use of this art restricted to publicity only. Use in paid advertising is expressly forbidden.) Novak, and in the very finest mo- 


tion pictures from “Anna Kare- 


Personalities clash in the pathology lab of a metropolitan hospital 
in this scene with Ben Gazzara, Fredric March, Dick Clark and 


Cartoonist Al Hirshfeld depicts Ina Balin, as a student nurse, observing Dr. Fredric March 
in his pathology laboratory while Ben Gazzara observes her, in this scene from “The Young nina,” with Garbo, to his present, Eddie Albert, as they appear in ‘The Young Doctors,” opening 
Doctors,” which opens ........ AAMC sls sero Theatre, through United Artists release. “The Young Doctors.” «see ages ab thes. s55 bs . Theatre, through United Artists. 
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Ina Balin and Ben Gazzara fall in love in “The Young Doctors,” 


opening at the 
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Mat 2C 


Theatre, through United 


Artists release. Co-starring in the drama are Fredric March, Dick 


Clark and Eddie Albert. 


Ben Gazzara Cast 
As ‘Young Doctor’ 


Three plays in three years estab- 
lished Ben Gazzara as a top Broad- 
way star; two movies were enough 
to win film fans over to him and 
gain Ben screen stardom. Now, in 
“The Young Doctors,” opening.... 
at the Theatre, 
through United Artists, he co-stars 
with Fredric March, Dick Clark, 
Ina Balin and Eddie Albert in the 
role of a brilliant young pathologist 
whose young ideas and new methods 
soon clash with those of older doc- 
tors at a great metropolitan hospital. 

The romantic drama was filmed 
in New York, only blocks from 
where Ben was born. He grew up 
around 29th Street and was a mem- 
ber of the Madison Square Boys 
Club, appearing in several of their 
productions. But it was years later 
before Ben’s interest in acting was 
reawakened and while studying at 
the famed Actors Studio he was 
chosen for the lead in the stage 
adaptation of “End As A Man.” 
This “exercise” was received so 
enthusiastically that it was later 
opened in Greenwich Village. The 
rave reviews moved it to Broadway 
in four months and eventually, as 
“The Strange One,” it became 
Gazzara’s first film. 

Quickly turning into a national 
favorite through the dramatic TV 
roles that followed, Ben scored a 
second stage triumph in the original 
cast of “Cat On A Hot Tin Roof” 
and again in “A Hat Full of Rain.” 
His second film was “Anatomy of 
a Murder” and last year he made 
“The Passionate Thief” which is as 
yet unreleased here. His latest and 
most mature role is in “The Young 
Doctors,” and it marks the first 
time Ben is not cinematically psy- 
chologically sick. He plays a wilful 
young man, both brilliant and de- 
termined. Always a neurotic of 
one kind or another in previous 
films, he is pleased that “They let 
me be a nice guy in ‘The Young 
Doctors.’ I’m even likeable!” 
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Ina Balin Stars 
In ‘Young Doctors’ 


Ina Balin’s role in “The Young 
Doctors,” is the most emotionally- 
charged portrayal in her fast rising 
career. In the United Artists release 
opening at the 
Theatre, she co-stars with Fredric 
March, Ben Gazzara, Dick Clark 
and Eddie Albert, as a nurse who 
falls in love with a young doctor 
(Gazzara) and discovers, through 
him, that a persistent knee ailment 
she has had may be malignant. It 
is the inability of the doctors to 
agree on a final diagnosis which 
leads to a crisis in the story. 

li’s a big assignment for the girl 
who was born only 23 years ago in 
Brooklyn, New York, and it is the 
one which sets her firmly in the star 
category. Ina Balin has made it. 
She began trying for that star when 
only eight years old, playing leads 
in Montessori School productions, 
in Bucks County, Pennsylvania. 
Still infected with the acting “bug” 
she spent two months in summer 
stock when she graduated from 
high school, and eventually, in 1955, 
enrolled for a dramatic course with 
the Theatre Studio, in New York. 
Her first paid professional appear- 
ance was in “Bus Stop,” at the 
Lake Region Playhouse in New 
Hampshire. At the end of that 
summer she also appeared at the 
Capri Theatre, on Long Island. 
From this, Ina went on to TV ap- 
pearances and finally, one Friday 
the 13th, in 1957, she was signed 
for the leading role in the Broad- 
way play “Compulsion” and scored 
an immediate hit. Her first movie 
soon followed: “The Black Orchid,” 
with Sophia Loren and Anthony 
Quinn. After that she returned to 
Broadway for “Majority of One,” 
and then played Natalie in “From 
The Terrace,” winning both Paul 
Newman and a Hollywood contract. 
Now, in “The Young Doctors” she 
wins Ben Gazzara. “I guess I have 
about the best cinematic ego 
around,” she estimates. 
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Still YD-32 


Mat 2A 
Fredric March, Aline MacMahon and Ben Gazzara, who play the 
roles of MD’s in “*The Young Doctors, which will open. ........ 


at the Theatre through United Artists release, 
discuss a difficult diagnosis. 
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Doctor’s Group 
Endorses Film 
‘The Young Doctors’ 


In an unprecedented action, the 
American Medical Association offi- 
cially endorsed a feature motion 
picture, “The Young Doctors,” 
which opens ....... Bienes ewsce tse 
Theatre, through United Artists re- 
lease. The exciting drama of ro- 
mance and conflict in a large 
metropolitan hospital stars Fredric 
March, Ben Gazzara, Dick Clark, 
Ina Balin and Eddie Albert. 

The endorsement was given to 
producers Stuart Millar and Law- 
rence Turman in a letter which 
read: 

“In the opinion of the Ameri- 
can Medical Association Physi- 
cians’ Advisory Committee on 
Television, Radio and Motion 
Pictures, ‘The Young Doctors’ 
is an excellent portrayal of 
American medicine, almost un- 
matched in authenticity. Your 
cooperation with the medical 
profession in striving for the 
most accurate and genuine pre- 
sentation possible is to be high- 
ly commended. The Committee 
is pleased to give its approval 
to this motion picture.” 

It was signed by Eugene F. Hoff- 
man, M.D., Committee Chairman. 
In addition to its endorsement, the 
AMA assisted in the production of 
the drama, which was filmed on lo- 
cation in three New York hospitals, 
with Dr. Charles F. Begg, Chief 
Pathologist of St. Luke’s Hospital, 
as Technical Advisor. 


Unexpected Realism In 


‘The Young Doctors’ 


In his pursuit of realism in film- 
ing “The Young Doctors,” director 
Phil Karlson got more than he bar- 
gained for, and when you see this 
United Artists release, opening... . 
See . at the Theatre, 
watch the background footage be- 
hind the opening titles. Those titles, 
incidentally, announce that the film 
stars Fredric March, Ben Gazzara, 
Dick Clark, Ina Balin and Eddie 
Albert. 

While cameramen were taking 
the “long shot” of Vassar Brothers 
Hospital in Poughkeepsie, New 
York, one of the three hospitals in 
which this exciting drama was 
made, a real ambulance drove into 
the scene to discharge an emer- 
gency patient. Karlson instructed 
his crew to keep-em-rolling, the 
shot was a good one, and the action 
seen in it is the real thing, not 
movie make-believe. 


Young People Made 
‘The Young Doctors’ 


“The Young Doctors” is a movie 
about, for and by young people. 
Fresh in approach, youthful in out- 
look, it is stimulating entertainment 
for the young in heart. The ro- 
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mantic drama opens ......... at 
HER iors cas, eretats Theatre, through 
United Artists release. 

The producers themselves are 


startlingly youthful. At 31, this is 
Stuart Millar’s third film; however, 
it is his first in association with 
34 year old Lawrence Turman, 
formerly his agent, now his part- 
ner in this venture. Millar-Turman 
Productions are co-venturing on 
the movie with Dick Clark’s Drexel 
Films Corporation. Dick, of course, 
needs no introduction to young 
people. At 30 the top national TV 
personality in the young people’s 
field, he here makes his debut as a 
serious dramatic actor. Among his 
co-stars are Ben Gazzara and Ina 
Balin, two of the most dynamic 
young personalities in the industry 
(along with old-timers Fredric 
March and Eddie Albert—who are 
young in heart). Phyllis Love plays 
Dick’s wife, and of further interest 
to youth are the capsule appearanc- 
es of Olympic figure skating cham- 
pion Dick Button, Canadian skat- 
ing champ Diane Frith-Smith and 
Sam Huff, New York Football 
Giants’ great line backer. Behind 
the scenes, and the cameras, were 
many more young people, including 
Arthur J. Ornitz, who directed the 
cinematography and Dick Sylbert, 
who designed the production of 
“The Young Doctors,’—a young 
people’s picture. 
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Stull YD-45 
Fredric March 


Mat IC 


FREDRIC MARCH : Twice winner of Hollywood’s 


coveted Academy Award, Fredric March stars in his 65th film, 
“The Young Doctors,” opening at the. <jecse eto : 
Theatre, through United Artists release. He plays one of the 
older doctors, with whom Ben Gazzara clashes, but recalls that it 
was as young Doctor Jekyll that he won his first Oscar in 1932, 
in “Dr. Jekyll and Mr. Hyde.” Two years before that he was a 
doctor in “Night Angel,” and now with his incisive characteriza- 
tion of the chief pathologist in ““The Young Doctors” he is “back 
in uniform” again. Celebrating over forty years in show business, 
Mr. March has appeared with almost every leading lady, including 
Clara Bow, Ann Harding, Jeanne Eagels, Mary Astor, Claudette 
Colbert, Nancy Carroll, Tallulah Bankhead, Sylvia Sidney, Norma 
Shearer, Miriam Hopkins, Greta Garbo, Janet Gaynor, Carole 
Lombard, Joan Crawford, Margaret Sullayan, Loretta Young, 
Veronica Lake, Myrna Loy (in “Best Years of Our Lives” for 
which he won his second Academy Award), Kim Novak—and in 
last year’s “Inherit The Wind” he starred opposite his own wife 
of 35 years, Florence Eldridge. In “The Young Doctors” he has, 
for the first time in his long and distinguished career, no leading 
lady. ‘“‘Who could follow Flo?” he grins. The romantic drama 
also stars Dick Clark, Ina Balin and Eddie Albert. 
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BEN GAZZARA: Dark-haired, deep-voiced Ben Gazzara, 


who has never made a movie in Hollywood, never shot one in New York 
either, where he lives, until his starring role in “The Young Doctors” 
kept him at home. Opening at the Theatre, the 
United Artists release was filmed on location only blocks from where Ben 
was born and raised in the neighborhood around 29th Street. His first 
film, “The Strange One” (based on Calder Willingham’s startling play 
“End As A Man,” in which he also starred on Broadway), was made in 
the south. He filmed “Anatomy of A Murder” in Michigan—and “The 
Passionate Thief,” as yet unreleased here was produced in the land of 
his father: Italy. As the brilliant young pathologist in love with student 
nurse Ina Balin, in “The Young Doctors,” it is the first time Ben portrays 
a character without personality problems of a psychological nature. 
(“How can I be sick when I’m a doctor?” he gags.) On Broadway his 
roles were neurotic also. He was a sadist in the aformentioned “End As 
A Man,” a physical and emotional cripple in “Cat On A Hot Tin Roof” 
and a narcotics addict in “A Hatful Of Rain.” In “The Young Doctors” 
his co-stars, besides Miss Balin, are Fredric March, Dick Clark and 
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Eddie Albert. 


Still YD-46 
Dick Clark 


Mat 1D 


Still YD-5 


Ben Gazzara 


DICK CLARK: Although his starring role.in ‘The 


Young Doctors,” which opens ........ ADLHE eR thes Theatre, 
is Dick Clark’s second film, he finds that the first question people 
still ask him is “‘What are your views on rock ’n roll?” Long the 
top TV personality among young pecple, Dick is young people 
himself, and at 30 he continues to host the nationally televised 
American Bandstand five days a week and to play the kind of 
music he considers his fans want to hear and dance to. He com- 
muted between New York and home base in Philadelphia to film 
“The Young Doctors,” in which Fredric March, Ben Gazzara, 
Ina Balin and Eddie Albert co-star, in order to be able to keep 
his daily date with these teenage fans. In answer to the question 
about rock ’n roll he says: “‘I just don’t recognize any such thing. 
To me there is only popular music. Young adults know what they 
like and what they like is popular. It is also, I might add, almost 
always unacceptable by their elders. | had the same trouble with 
my folks when | brought home jazz and swing records.’ Married 
and the father of a four year old son, Dick is a serious minded 
businessman in private life, with varied interests and activities 
that have produced, in addition to his TV and motion picture 
careers, two books and a syndicated column for young adults. 
“The Young Doctors” marks his first venture into motion picture 
producing. 


Mat 1E 


INA BALIN: Ina Balin took a training program at St. 


Lukes and Woman’s Hospitals in preparation for her role as a student 
nurse in “The Young Doctors,” in which she co-stars with Fredric March, 
Ben Gazzara, Dick Clark and Eddie Albert. The romantic drama opens 
Aer oes cce at the Theatre, through United Artists release. 
In the cram course, Miss Balin familiarized herself with hospital routine 
and with the basic duties of a nurse, so that her performance would have 
the natural and believable ring to it which has marked every one of her 
characterizations, both in films and on the Broadway stage. Ina’s first 
professional role was in “Bus Stop” and her leading role on Broadway 
in “Compulsion” led to her first movie, “The Black Orchid,” with Sophia 
Loren and Anthony Quinn. After that Ina returned to Broadway for 
“Majority of One” and then played Natalie, in “From The Terrace,” 
winning both Paul Newman and a Hollywood contract. Now, in “The 
Young Doctors,” her most dramatic role to date, she wins Ben Gazzara. 
“When I was a girl I wanted to become a nurse,” Ina reflects, “but my 
parents didn’t go for the idea, so I decided to become an actress instead. 
Now I’ve got it both ways.” Ina, who is 5’6” tall, weighs 120 pounds and 
diets to do it. (“I like to eat!”) Her measurements are 34, 24, 34 and 
she has dark brown hair and hazel eyes. Off screen Ina wears no makeup 


and chooses for her wardrobe mostly tailored clothes. 


Still YD-42 
Eddie Albert 


Mat 1A 


Still YD-10 
Ina Balin 


Mat 1B 


EDDIE ALBERT: The veteran actor with two firs: 


names claims rightful ownership of them both. Born Eddie Albert 
Heimberger, he stars with Fredric March, Ben Bazzara, Dick Clark 
and Ina Balin in ‘“*‘The Young Doctors” which opens 
the Theatre, through United Artists release. Young 
Mr. Heimberger began in show business by carving his way 
through the University of Minnesota singing at amateur nights 
and helping to manage a theatre. He eventually joined a singing 
trio on radio and toured the country with them until reaching 
New York, where they broke up. Soon ke was just plain broke 
and sang in “saloons” until, just prior to starving, he got a part 
in the Broadway production of ‘‘Brother Rat” and went on from 
there to successes in “Room Service” and “The Boys From 
Syracuse,” with time out in between to make the film version of 
“Brother Rat.’’ He has been a popular film actor since and an 
active philanthropist and educator. In 1945 he married actress 
Margo, who shared his interest in love of people. Their son, 
Edward, was born in 1951. They recently adopted a four year 
old Spanish orphan, Maria del Carmen, and all four live quietly 
in their California home when not visiting the apartment they 
also keep in New York City, where “The Young Doctors” was 


filmed. 


PAGE 9 


_ Exploitation: 


Let Dick Clark’s Role 
Sell Your Young Audiences 


Dick Clark is the young doctor who will draw your young 
audiences. He is immensely popular with the kids, and his 
TV record show, “American Bandstand,” is seen daily on 
125 ABC stations around the country by over one million 
youngsters. 

Contact your ABC affiliate. The program manager will 
work with you to tie in his broadcast of the Bandstand 
show with Clark’s starring role in “Young Doctors.” Other 
DJ shows on both radio and TV should cooperate also and 
can be included in your promotion. Offer them the four 
minute open end interview with Clark, described on the 
back cover. 

Get in touch with the Dick Clark Fan Club in your area 
and let them work for you. Invite the secretary and a 
“committee” to a screening and suggest that they then send 
letters to the club’s membership, urging them to see the 
film and tell all their friends. Set a special Dick Clark 
Fan Club Show, after opening, and advertise it well, ban- 
nering your theatrefront. Ask the teen-page editors to 
cover it. Set other group activities for these kids at which 
they can carry signs and banners with “Young Doctors” 
displays and playdate. One way to do this is with record 
hops. Call them “Young Doctor Dances” and set them on 
TV_ dance-parties and at remotes in schools, gyms, 
churches, community centers. 


@ 
Human Interest Stunts: _ In the 


movie, Clark—playing an intern—delivers a baby in an 
ambulance. Use Still YD-27 for your publicity stories, for 
displays in lobby, station lobbies, record store tie-ups and 
especially for the following “search”: 


Announce that you are looking for anyone whose baby 
was born on the way to the hospital, in an ambulance, a 
cab, a car ... This makes a good human interest story 
for newspapers, radio or TV. Another angle would be an 
interview with a local intern who delivered a baby in an 
ambulance as Clark does in the film. 


Big Book Promotion With ‘Movie’ Edition! 


“The Young Doctors” is based on a novel originally called “The 
Final Diagnosis.” Bantam Books has issued a special movie 
edition with film credit on the front cover and a still from the 
movie on the back cover. As we went to press there were 650,000 
copies in print. 

The New York Times described the book, which has been trans- 
lated into several languages and been a best seller in Great 
Britain and Germany also, as “The best medical novel since ‘Not 
As A Stranger’.” The movie has been accorded similar accolades, 
including the endorsement of the American Medical Associa- 
tion—a movie first! 


Contact the wholesalers and work with them on book-rack, 
window and point-of-sale displays, which you can supplement 
with accessories and enlargements of the art stills. Arrange for 
a book giveaway at your screenings, as prizes in contests and for 
distribution to critics, columnists and radio/TV commentators. 
Add to your lobby and window displays by blowing up pages 
from the book and matching them with key scenes from the film. 
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For further information contact Tim Horan, Bantam Books, 271 Madison Avenue, New York 16, New York 


Three-Way Screenings Spread Word of Picture 


Contact the head of your local AMA affiliate and invite him to a private screening. You already have AMA national endorsement, now 
ask for a local one. Also invite hospital committees and their boards of directors. These are the go-getters, the money-men who are 
active in community affairs. They can get you newspaper space by making themselves available for interviews and comments involving 
their young doctors and yours. They will also give you excellent word-of-mouth. They can arrange to loan you equipment for exhibits 
and technicians to explain, for example, a blood bank exhibit incorporating the Kh factor and Coombs Test which play such a dramatic 


part in the film. Also dramatically portrayed in the movie is the need hospitals have to keep equipment and laboratories up to date. 


A tie-in is what you can offer the hospital committees: let them sponsor your premiere. 


Invite a feature writer and three prominent young doctors, with their wives, to dinner followed by a private screening of the film. Then 
the writer can interview them and get a feature story on the reactions to the movie of both the doctors and the wives. At least one of 


the doctors should be a pathologist. This is always good for a human interest story. Try for Sunday supplement. 


Screen also for teenage groups like the Dick Clark Fan Club, as outlined at left. For this function a top ABC personality should be host, 
plugging the invitational screening on his show by saying that he has been asked to invite a committee of his listeners to see “The Young 
Doctors” at a special preview. “‘After we see it,” he says, “I’ll have plenty more to report to you on what we’re told is Dick Clark’s 
finest acting job to date.” His pitch continues with a description of Clark’s role, the rest of the credits and the playdate. Reserve seats 


at this screening for the teen-page, radio and TV editors of your papers, so that they can see for themselves the enthusiasm generated 
among the kids. [t will rub off in their columns. 


SWORN BY OATH 
...TORN BY EMOTIONS 


THESE ARE THE YOUNG DOCTORS! 


A 
story 
that 
talks 
about 
young 
people 
motion 
picture 
young 
people 
will 
talk 
about! 


FREDRIC BEN DICK 


MARCH GAZZARA CLARK BALIN ALBERT 


DOCTORS 


TV Panel Show Discussions 


There are several kinds of panel or discussion shows you can set on TV or radio, depending 


on the programming in your city. Here are two suggestions: 


1, Invite a well known doctor, a hospital official, the city health commissioner, a patholo- 
gist, an AMA representative and a prominent personality, preferably in the entertainment field, 
to discuss hospital administration. Call the show: The Young Doctors, The Old Problems. 
If the station won’t go for such a direct title tie-in, call it Behind The Masks. Be sure to plant 
discussion on the same problems depicted in the movie, and have reference made to such scenes. 


Screen the film for this panel before the program goes on the air. 


2. On another type of discussion show ask the question: Are you inclined to go to young 
doctors, or do you think only the older, established physicians have the necessary experience? 
The personalities discussing this question can accept telephone calls from the listeners. Perhaps 


you can get a young and an older doctor to discuss the advantages of each other’s status. 


Emotional Reaction Tests 


Borrow a machine from a cooperating hospital, and the technician to operate it, and monitor 
the emotional reactions to the dramatic scenes in “The Young Doctor” of a representative 
group of six volunteers. Choose one or two housewives and the rest with jobs that are 
exciting and dangerous. This stunt has been successfully worked using lion-tamers, racing driv- 
ers, policemen . . . and you should include at least one medical student or nurse. Invite a 


newspaper to cover for exclusive feature story, either on city-side or in a column. Photographing 


YoOuNG 


the reactions of these volunteers with infra-red film is also a good gimmick that is popular 
with the papers. You can use it opening nigh‘, for a follow up story, or in conjunction with 


this reaction test, which you can stage at a private screening. 


Screenplay by JOSEPH HAYES Based upon a novel by ARTHUR HAILEY Produced by STUART MILLAR and LAWRENCE TURMAN 


Directed by PHIL KARLSON & orevet FiLMs CORPORATION—MILLAR/TURHAN PRODUCTIONS INC. PRESENTATION Released thru UNITED (2) ARTISTS 


4 This ad has been specially designed to attract young people to see "The Young Doctors." 
Use it in college publications and in senior high school papers. Also use it to make throwaways 


and displays for college campuses and places where students congregate. 


3 Cols. x 107 Lines—321 Lines (23 Inches) 
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Mat 304 


AMA Endorsement Provides 
Great Promotion Peg 


In an unprecedented action, The American Medical Associ- 
ation has officially endorsed a feature motion picture, “The 
Young Doctors.” Not only this, but the AMA was of 
continual assistance and support during the production. 
Technical authenticity during the filming, in three different 
hospitals, was insured by the official presence of the chief 
pathologist of St. Luke’s Hospital, in New York (see pub- 
licity story on page 8). 

Below is a reproduction of the letter, on AMA letterhead, 
commending and endorsing the picture. It should be en- 
larged for display in your lobby, out front and with all 
tie-ins, especially those suggested directly underneath. 
You should also mount these letters as you would pro- 
clamations, in cardboard frames (you can get them in 
quantity from any photography store) and present them 
to hospital officials, prominent doctors, newspaper editors, 
radio and television program directors and others who 
can give you either exposure or word-of-mouth. 
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American Medical Association 
535 NORTH DEARBORN STREET + CHICAGO 10, ILLINOIS 


WHITEHALL 4-1800 


June 13, 1961 


| 
| Mr. Stuart Millar 
| Mr. Lawrence Turman 
| Millar-Turman Productions, Inc. 
| 1041 North Formosa Avenue | 
Hollywood 46, California 
| 
| 


Dear Messrs. Millar and Turman: 


In the opinion of the American Medical Associ- 
ation Physicians Advisory Committee on Television, 
Radio and Motion Pictures, THE YOUNG DOCTORS is an 
excellent portrayal of American medicine, almost 
unmatched in authenticity. Your cooperation with the 
medical profession in striving for the most accurate, and 
genuine presentation possible is to be highly commended. 
The Committee is pleased to give its approval to this 
motion picture. 


Sincerely, 


~ 
nef 
Eygene F. HOffm -D. 
airman, Ameriéahi Medical 


Association Physicians Advisory | 
Committee on Television, Radio 
and Motion Pictures 
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Available as 8 x 10 still from National Screen 


Magazine Layo ut: “The Young Doctors” received 
the rare tribute of a full page photo-and-text essay in the 
May 1961 issue of “MD,” which is a widely circulated 
medical newsmagazine. Stills and copy on the top medical 
personnel employed as technical advisors were used, in 
addition to notes on the production. Include blowups of 
this page with your displays, and use for mailers; use it, 
with the letter or endorsement, as a selling point when you 
go after merchant and community cooperation. 


Salute To The Doctor: Every community has 


a dedicated and respected medic. With the backing of a 
newspaper, radio or T'V station, sponsor a salute to your 
“most dedicated doctor.” Invite all local residents to sub- 
mit choices for their Doctor-Of-The-Year and top the 
search off with either a feature story in the paper or ap- 
pearances on radio and/or TV. Involve the Mayor and as 
many prominent officials as you can, a la “This Is Your 
Life,” and have a testimonial luncheon, dinner or party 
afterwards. Cooperating merchants should contribute the 
gifts and you can invite the doctor, his family and the 
group helping with this promo to be guests of honor open- 
ing night. Another angle is to have a group of bright, 
young doctors pay tribute to an older doctor’s experience. 


Pharmaceutical Houses: UA feldmen have 


already found pharmaceutical firms receptive to the idea 
of tieups with “Young Doctor” campaigns involving both 
the AMA endorsement and Salute-To-The-Doctor promos 
described directly above. Contact your local outlets for 
co-op ads in the dailies and also the medical trade papers 
(see extra mileage note at foot of this column) and for 
co-op mailers, broadsides and displays in windows and 
point-of-sale in drug-stores. 


Red Cross: Offer to cooperate with your Red Cross 
program, especially the blood bank drive. The sub-theme 
of the movie, an important one, concerns a blood trans- 
fusion and there are many stills in the exchange set depict- 
ing this dramatic scene in which Eddie Albert performs 
an “exchange transfusion” on a newborn infant. 


Note: This AMA endorsement is import- 
ant and should he used as often as possible 
(but not to the exclusion of the other elements 
in your campaign). Be sure to contact the 
head of your city’s AMA, usually the Executive 
Secretary, and enlist his support and assist- 
ance. He should be aware of the endorsement 
and the “MD” spread, but show them to him 
to be certain and also invite him and members 
of his staff to a screening. He can help you get 
the cooperation and word-of-mouth of doctors, 
nurses and hospital staffs and he will have 
good contacts with the seience-and-health edi- 
tors on the papers and at the stations. 


Film's Skating Sequence A Natural For 
Merchant Tie-Ups And Sport Fans 


The romance between Ben Gazzara and Ina Balin blossoms 
at a skating rink, and provides an excellent peg for your 
leading merchant tieup. Use the stills illustrated at the 
right to make blowups for ice-skating rink displays (to 
sell your dating crowd) and use them also for window 
and point-of-sale displays in all stores selling sports 
equipment (skates, ski-pants, bulky knit sweaters, ear 
muffs, scarves, mittens and other accessories) . 


Champion Button: Still YD-EX-2 shows 
Olympic Figure Skating Champ Dick Button coaching 
Miss Balin. Mr. Button, who appears briefly in the film, 
as an intern, was technical advisor for this skating se- 
quence which plays an important part ia the story. His 
stature in the sports world will swing extra weight for 
you with both the merchants and the sports editors, and 
should get you extra exposure. 


Photo Layout: Try to use these stills as a 


set in all displays and especially when you service the 
newspapers. They can be dropped in front of the camera, 
like telops—if used on TV—to tell the story. The script 
calls for Miss Balin, playing a nurse, to have an ice-skating 
date with Ben Gazzara, an otherwise solemn young doctor, 
who frequently falls on his dignity, and she skates rings 
around him. 


Stunts Around Town! 


Set a promo with one of your newspapers ts find the 
youngest doctor in town, then give him the VIP treatment. 
He will probably be an intern at one of the hospitals, so 


you can tie this in with Dick Clark’s role. Also get coopera- 
tion of the hospital’s officials and AMA executives. 


Print a series of cards with red circular spot in the middle 
and copy reading: If this spot appears blue, see your 
doctor; if it looks red, go to The Bijou Theatre to see 
"The Young Doctors." 

Dress a pretty girl as a nurse and have her distribute the 
cards at intersections and other busy places around town 
as well as in your lobby the week before your engagement. 


You can make the above bally a lucky-number stunt by 
printing numbers on the cards and making them avail- 
able only at stores in one food chain, drug store chain 
(doctor angle) or at a shopping center or department store. 
Post a board in your lobby with the winning numbers and 
admit the winners as guests of “The Young Doctors.” 


The same pretty “nurse” can personally deliver screening 
invitations to newspaper, radio and television personnel, 
bringing with her the AMA endorsement (far left). 


Dress a young man as a doctor, with gown, stethoscope 
and mask and place him on various corners. A sign held 
by the pretty “nurse” reads: Would You Dare Trust 
Your Life To Him? See "The Young Doctors" Now. Bijou. 
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YD-ART-5 


YD-ART-4 


YD-ART-2 


YD-EX-| 


Order by number 
from National 
Screen Exchange 


YD-EX-2 


YD-EX-3 


YD-EX-4 


Doctor’ Up Your Lobby 


Set up displays and exhibits in your lobby, or at your food and playgrounc 
areas if you operate a drive-in, which give your patrons and passers-by 
something to do as well as to see. Here are some suggestions: 


Telephones: Place a sign prominently with copy: Is There A 
Doctor In The House? Please Pick Up This Phone. On a table beneath ii 
place one or more house-phones (which will tempt non-doctors) connectec 
to a recording which says: There was a call for you, doctor. "The Young 
Doctors'' are coming to this theatre next week and it's important thai 
you see them. Record should conclude with credits and playdate. A woman’: 
voice is best. 


Peep Box: Set up a “microscope” through which people wil 
see still YD-ART-2 and copy reading "The Young Doctors" Will Be Here 
(playdate). 


Nu rS@: Station a nurse, real if possible, to explain the function o: 
medical apparatus you can borrow from a hospital 


A M A: Include the AMA endorsement (left) and any local quotes anc 


honors you can garner. 


Magazine Layouts: Newsweek had already printed a fea: 
ture on “The Young Doctors” (issue of September 4.) when we went to press 
and there is also the “MD” layout described at left. By the time you receive 
this pressbook there will have been other national magazine breaks as well 
as Sunday supplements. Use them to make a display for your theatrefront. 


Door Pa nels: Use either ad mat 301, 402 or still YD-ART-6 to make 
your own dramatic door panels. They will sell the excitement and romance 
angles to passers-by and can be best set off with an overhead banner reading 


"The Young Doctors" Are Coming! With No Masks To Hide Behind. 
Sound: Send for the FREE lobby spot and use it with all displays 


and in your auditorium during food and picture breaks. 


ART 
STILLS 


Use for special ads, 
lobby displays and 


all tie ins. 


Order by number 
from 
National Screen 


Exchange 


YD-ART-7 


YD-ART-6 
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Posters and 


1-SHEET 


6-SHEET 


Order All Items From 


National Screen Exchange 


Also Available: 
Set of eight 11 x 14 
Lobby Cards 


14 x 36 


22 x 28 LOBBY CARD INSERT CARD 


3-SHEET 


eo a Bg eo 


SATIN ACCESSORIES RADIO/TV MATERIAL 


Free Television Trailers. There are a variety of spots available in 
different lengths and styles. More 20-second spots than usual have been prepared on this 


one, for punching out your sell in short, sharp jabs. 


IN THEIR HANDS 


FREDRIC THE 


BEN _DICK 


| MARCH GAZZARA CLARK YouNG THEY HOLD > : 
| BALIN ALBERT ' DOCTORS : LIFE AND DEATH- |” = ~oFREBRIC MARCH Free Interview Record. You get five open-end interviews on one 12” 
Released thru UNITEDOEQARNISTS BEN GAZZARA double-faced long playing disc: Fredric March, Ben Gazzara, Dick Clark, Ina Balin and 
DICK CLARK Eddie Albert. The Clark interview runs four minutes and should be easy to place, especially 

Special 3-Piece Streamer INA BALIN on DJ show, and most especially on ABC affiliates. 
15 feet long in three separate pieces strung together. EDDIE ALBERT Free Radio Spots. These are unusual and diversified, with narration, sound 
Complete streamer......... $16.50 ee effects and Elmer Bernstein’s music as well as sound track portions. All on one 12” double- 
YouNG faced LP. 


Released they UNITED OD ARTISTS 


DESIRES AND FEARS 
SCREAMING TO 
hgEAPLODEL yt! 


Free Lobby Record. This 78 rpm spot for use on continuous play record 


changer features narration, music and sound track that will effectively plug the excitement, 


FREDRIC BEN DICK 
MARCH GAZZARA CLARK \ 


Docrors: 


drama and romance of “Young Doctors” in your lobby, auditorium — or food and play- 


leased thru UNITEDEZY ARTISTS 1 iif / 
Released thru UNITEDEIJ ARTIST Wsayaytttl pai . ground concessions, if you operate a drive-in. 
a e 
; 2 These records will be shipped FREE while the supplies last. Please be sure to ask the 
tional Valance For entire staff to stations to return this material to you when it no longer needed. Then send it, with the 
€e Luxe 3ec y 


wear in advance lobby spot, to your United Artists Exchange via the Film Delivery Service so it can be used 


Available in any length (Minimum order 10 feet) redoe ae ag meta pe 


Rensing foot... .<.>% $1.65 Each an 
ee F Order From Exploitation Department, United Artists Corporation 
729 7th Avenue, New York 19, New York 


TELOP AND SLIDE 


These visual announcements for television spots come in two 
forms: 1. A glass slide. 2. A “Telop” print. Check with TV 


station for form preferred before ordering. Style “A” is to 


DESIRES AND FEARS ee 
SCREAMING TO EXPLODE! cle 
Flag 


FREDRIC MARCH ies os ae 
BEN GAZZARA reelieae Daas ational Flag isplay Co. 


FOL TREIR MANOS THEY HOLD LIFE ARB BEATE 


pay seca. wall 43 West 21 Street be used for regular 20 second announcement. Style “B” is to 
DICK CLARK or inside your New York, N. Y.—OR 5-5230 YOUR THEATRE - STARTING DA / be used for station break announcement. Call letters will be 
aes : Gees aes ~ included at no extra charge. 
INA BALIN ae Style “A 
PRICES: 
EDDIE ALBERT Single Faced, In Canada: — $5.00 Without theatre imprint 
$47.50 TieatrePoctar. Seni tak $7.50 with theatre imprint 


$2.00 for each additional slide or telop 


THE 
YOUNG Beatie Paced 227 Victoria Street 
DocTORS $75 00 Toronto, Ontario, Canada 


Released thru UNITED GZS ARTISTS 


Note: Theatre copy added locally can only be done 
on the telop print. 


EATRE: STARTING DATE Order from: QQ TITLE CARD CO. 
Style “B” 247 West 46 St. New York 36, N. Y. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


